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AR—=YHGOFEICEL T, &FlO~—774 v 78, &5 0IERESELT I GE
D%, ZN62ITH I ERKSDHEITH D, MAEALRKOHNTIEAWVWEFZ % (Pitts
& Stotlar, 2002; #ald, 2006), 2F D, AXR—Y~—7r 74 v 7HHEEICIE, HEStEPa
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(9)



10 NSCHRIT SRR (5 21 %%)
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FE 7 m e A (kS HRE - g o0 5 i - B O e A - BRERIN S — 7 v &), BRRHIE O ST,
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AT OMNIZERLEENG, 7 + a7 —fHIAT 2\ 2 27 5 I3 EHHORIG, F v L v P v —RyHAL
0277 70k, 2RI DS, = v F v —IHINLIC W5 7 7 7 A=Y LI X B HHN
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nofllz oz EHIE T Icd > TS 1, TS LifEesy =7y + - v—7r
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fFCizH 273, TaKMATRBGEL, MEDET, HEHICA IR VHEFEMOIR
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R=YIEEITI) T LDMHRER, ARV —ICRDIETHONIFry b, A X—=
%&@io:ﬁmbfwwﬁwm#%xﬁyﬁ—ﬁ%mﬂzfm<wb@77&—7—7v
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TONR—=F F =y 7Ok, BENDAR—=Y NOERE - FEEESORM, 71r0—7v
7, BRI O, FREMSE I LIV EVE I SICERICETS, 778 —~v—TT 1V
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FTEY R« 27—V OIEOT, MESE2MIEL Tl mL 2056, FHAMER L
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BETHIRICE T, AR—VEEK - ShIcBE T 2 BB RICBE T 2 ER/IcE s nk
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b Lk, ERIC, AR=—YX=—%EE, FIZEIR /L7y y 7 Rk EITbIE
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L7 HmR— A2 B F 2 7, FEEWISEIC L 2 HIREIER 0 IH & 5% 13 463272 5 9, Kates
(1998) &, Ax—y 7 7vichonsd THaft, L wIilEE, AR—Y~—4rF4
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